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Target Market Determination 

 

Product:  Purple Bonus Saver Account 

Made by: Beyond Bank Australia Limited ABN 15 087 651 143 

AFSL/Australian Credit Licence 237856 

Date made: 5 October 2021 

Last review date:   31 January 2025 

Ceased date: In use. 

 

Target Market 

The Purple Bonus Saver is a savings account that is available to persons who need an at-call savings 

account for personal (non-business) use that allows them to deposit funds and save for financial 

goals or budget needs. 

The table below matches the Product Attributes to the Objectives, Needs and Financial Situation of 

the Target Market for this product.   

Beyond Bank Australia has assessed that the Product including its Key Attributes are likely to be 

consistent with the Objectives and Needs of the Target Market 

Financial Situation 
Someone who is likely to have funds available to 

deposit for saving purposes. 

Needs and Objectives  Product Attributes 

Require a savings account with a variable 

rate of interest that provides the ability to 

deposit funds to the account at the account 

holder’s discretion. 

• Funds can be deposited to the account as 

required using a variety of methods such 

as direct credits, over the counter deposits 

and online transfers 

• The account has a variable rate of interest 

Would like the ability to earn a higher rate of 

interest with a bonus interest rate.  

• Bonus interest can be earned by the 

account holder when conditions are met 

Do not want to be restricted as to when they 

can access funds held in the account. 

• There are no restrictions or notice period 

required for funds in the account to be 

accessed and drawn-upon (at-call savings 

account) 
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Require a basic range of access methods and 

payment facilities on the account to 

immediately access funds 

Customers can manage and access funds in their 

account across several methods, including: 

• Over the counter at a Beyond Bank branch 

(either withdrawing funds or requesting 

funds transferred to an alternate account) 

• By calling the Beyond Bank Customer 

Contact Centre (and requesting a transfer 

to an alternate account) 

• Online Channels, including Internet and 

Mobile Banking (and transferring funds to 

an alternate account or using payment 

methods such as BPAY) 

• Telephone Banking (and transferring funds 

to an alternative account) 

 

 

Distribution Conditions 

The Product may be advertised by us on our website, in our branches and through various media 

channels including online.  The table below identifies the available channels 

Distribution Channels 
Conditions that make this Channel 

Appropriate 

Staff assisted channels: 

• In a Beyond Bank branch 

• Over the phone, by calling our 

Customer Contact  

Beyond Bank staff that distribute the product: 

• Are appropriately trained; 

• Understand and are able to discuss the 

features, rates and fees of the product 

and key differences between products 

Online channels: 

• Internet Banking 

• Mobile Banking  

• Beyond Bank Website 

Our online channels provide customers with 

access to: 

• Product information through on our 

website which outlines features, 

benefits, interest rates and fees; and 

• The product terms and conditions 

 

 

The Product is only distributed by the bank directly to customers. The Product can be distributed 

direct to customers by any bank customer service staff with no additional requirements or distribution 

conditions.  
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Review Period 

An initial review of this Target Market Determination will occur within 12 months. 

This Target Market Determination is then to be reviewed at least every 24 months.   

Review Triggers 

In addition to the Review Period, Beyond Bank will review this TMD earlier if one or more of the 

following occurs which reasonably suggests that the TMD is no longer appropriate: 

Customer Outcomes 

Significant deviations in customer outcomes that 

do not align with the intended product 

performance, including: 

• Accounts consistently failing to earn 

bonus credit interest over an extended 

period of time.  

Material changes to the product 

This may include: 

• Changes to terms and conditions (for 

example adding or removing a key 

product attribute); 

• Significant change to the distribution 

channels of the product 

Significant Dealings 
Any significant dealing of the product to 

customers who are outside of the Target Market 

Customer Complaints 

Unexpected or significant increase to the 

volume of complaints that allege the Product 

was unsuitable for the customer by reason of 

the key product attributes 

Notification from ASIC 
Notification from ASIC requiring us to cease 

distribution of the product 

Product Data Metrics 

Where there are significant changes in product 

metrics (e.g. account activity, balance levels and 

opening and closure volumes) 

Incident Data 

A significant incident in relation to the product 

design or distribution that is in breach of our 

legal or regulatory requirements 
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Information Reporting 

The following table sets out the information which we require to be reported to us in respect of the 

Product by persons who engage in retail distribution conduct in respect of the product. 

Unless otherwise stated, the first reporting period commences on 5 October 2021 and each 

subsequent reporting period commences at the end of the prior reporting period. 

Information 

required to be 

reported 

Who is 

required to 

report? 

How frequently 

is report 

required 

(reporting 

period)? 

How reported? 

The number of 

complaints received in 

relation to the Product 

during the reporting 

period 

Products  Quarterly By email to Product Manager at 

productoperations@beyondbank.com.au 

 

 


